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Thailand Post received the Cabinet's nod to set up Post Bank 
 

Thailand Post received the Cabinet’s nod to set up “PostBank”, offering 
microfinance to those with difficulty accessing conventional loan sources. 
 

 

 
The wholly owned subsidiary, which will be 
capitalized at THB 50 million (USD 1.7 million), 
will provide loans of up to THB 10,000 (USD 
330) to individuals at low interest rates, 
Information and Communications Technology 
Minister Chuti Krairiksh said. 
 
The funds will come from Thailand Post’s 
internal cash flow and loans from the 
Government Savings Bank. 

Korn Chatikavanij, the Minister of Finance, said the first loan was expected to 
be made in February. The interest rate has not yet been decided but it would not 
exceed 28 per cent. 
 
The government expects between 14 million and 18 million people who 
currently borrow from loan sharks to turn to this new institution, he said. 
 
On October 5, the Cabinet approved in principle the ICT Ministry’s proposal to 
allow Thailand Post to provide micro-finance service to low-income earners and 
to solve the loan-shark problem. 
 
The Finance and ICT ministers believe Thailand Post can draw on its 1,200 post 
offices nationwide and 22,000 employees to provide financial services to the 
grass roots. 
 

 
 
 
 
 



 
 

 
Thailand Post will pilot the service at 10 
branches across the country. The subsidiary 
will seek partners to enhance its operation and 
will offer the complete financial service within 
two years. 
 

 
 
Thailand Post's main business is postal 
services, which contributed 80 per cent of 
total revenue of THB 15 billion (USD 0.5 
billion) last year, followed by logistics and 
over-the-counter bill payments. It posted 
THB 916 million in net profit last year. 
 
Last year, of 38 million people of working age, 
from 20-59, an estimated 18 million lacked 
access to formal loans. 
 
Recently Thailand Post said people would be 
recruited with expertise in micro-finance and 
related regulations to run the unit. Thailand 
Post sees a good opportunity in the 
microfinance business; provided that the new 
activity is managed well and associated risks 
are contained. 
 
One of the first challenges for the banks is 
how to convince lenders of these 
underground debts to come to the negotiating 
table and agree to a compromise settlement 
that would be fair to the debtors and 
acceptable to the banks. 
 
 

 
Since many of these creditors are known to be 
mafia figures with ruthless thugs in their 
employ, or are police officers who double as 
unscrupulousloan sharks, it is doubtful 
whether bank officials will be able to carry out 
the job effectively. 
 
In this matter, the involvement of officials 
from other agencies such as the Anti-Money 
Laundering Office, could be helpful and 
provide bank officials with some “teeth” to 
tackle the problem. 
 
But the biggest challenge will be how to 
prevent these “rescued” debtors from again 
falling into the trap of underground debt. 
 
This means the government may have to 
explore ways and means that would allow low-
income earners a less complicated and less 
expensive access to new funding. 
 
No one doubts the government’s concern 
about loan sharks. These illegal profiteers and 
their agents give cash to the desperate and 
destitute, providing they are willing to sign 
away what amounts to all their earning power.  
 
Loan terms are always expressed in percentage 
per week or month, but usually amount to 
well over 100% annual interests. 
 
The Cabinet also approved the Government 
Savings Bank's THB 2-billion loans to 
freelance workers as well as the Budget 
Bureau's proposal to channel foreign-
exchange gains of THB 5.8 billion to disaster 
relief 
 
 
 
 

THE NATION, December 8, 2010 

 
 
 
 



 

Banco Postal  
has something special to celebrate 
 

 

Banco Postal launched a campaign to 
encourage the opening of accounts at Banco 
Postal, in partnership with Bradesco Postal, 
the leader in provision of basic banking 
services to the population.  
 
The campaign was such a success that 
Banco Postal has reached the milestone of 
10 million customers.  
 

Ad Magazine, November 26, 2010 
 

Polish PostBank  
introduces credit cards 

 
From the beginning of December, Polish 
Bank Pocztowy (PostBank) starts to offer 
Visa Classic credit cards. Eligibility criteria 
to become a card holder include 700+ net 
monthly incomes (average monthly salary in 
the country as of 2nd quarter of 2010 is 
PLN 3200).  
 
One can apply for a card in the branches of 
the PostBank as well as online and by 
phone. Post offices do not distribute 
Pocztowy’s credit cards, despite the 
partnership. Credit limit of the card can 
vary from PLN 500 to 5000, which is a 
moderate level compared to limit rates 
offered by banks. Grace period of the 
PostBank Credit card is comparable to 
other banks – 55 days. Interest rate for both 
cash and cashless transactions is 20%, again 
close to the average level.  Discounted rate 
of 17% is intended for civil servants and 
entities cooperating with PostBank. 
 
 

PostBank charges card issuance fee for its Standard or Nestor 
account holders. For others, issuance fee is PLN 20 for the 
main card and PLN 10 for an additional card. Monthly card 
service fee is PLN 4 and 2 respectively. Additionally, 1% of 
monthly purchases through the credit card (up to PLN 20) are 
refunded to the client.   
 
The key parameters of PostBank's credit card, compared with 
Polish banks with largest cardholder clientele, are roughly the 
same, excluding the credit limit, which is 3 – 4 times lower 
than at the majority of banks. (PLN 1 = USD 0, 33).  
 

Aram Gareginyan, December 6, 2010 

Bank Pocztowy   
70.000 new savings accounts this year. 
 

 

This year Bank Pocztowy has opened already approx. 70,000 
new savings accounts- in total it services more than 160,000 
new savings accounts. 
 
The number of clients using new savings accounts in Bank 
Pocztowy amounts to just more than 189,000. At the end of 
2009 there were 110,000. From the beginning of the year the 
number and balances of the new savings accounts grew 
systematically. Today it is already PLN 825 million [which 
means a growth of PLN 366 million (USD 120 million) in this 
year. 
 
The new savings accounts offer 4% of interest per year, 
comparable to deposits and personal accounts. The 
accountholder can without any fee or commission make 6 
transactions, 3 cashless withdrawals, 1cash withdrawal or 
deposit and 2 transfers. For the convenience of the 
accountholders, the new savings accounts services are offered 
via internet, telephone and also in the nearly 5,500 outlets of 
Bank Pocztowy and Poczta Polska.  
 



 
In total, Bank Pocztowy attracted 143,000 new clients from the beginning of this year. Today the Bank 
services are used by more than 634,000 clients.  That is in accordance with the target of the Bank to service 
650,000 individual clients before the end of the year. The Strategy 2010-2013 targets that the Bank has 1, 5 
million individual clients by the end of 2013. 

Gazeta.pl, December 5, 2010 
 

KPMG evaluates financial services of Russian Post at 100 
billion Rubles; TCS-Bank gains time to benefit from 
postal network 
 

including Moscow and St. Petersburg. 
In these branches the customer will be 
able to fill in a form for a credit card, 
which, once the application is 
approved, will be sent to the client by 
mail. TKS bank has already had 
another experience of using post 
offices as distribution channels. In 
2009, the bank attracted deposits via 
post, which totaled about 400 million 
RUB. 
Other banks also try to step in. Home 
Credit and Finance (HCF) Bank has 
its loans distributed through some 
post offices, but those are approved 
loans, while applications for them are 
not received.  
114 offices of Russian Post host mini-
offices of Svyazbank, which, however, 
are operated by the bank’s own 
personnel. 
 

Aram Gareginyan, December 1, 2010 

 
The most popular “troika” of 
Russian brands: 
Post of Russia, Sberbank and MTS 
 
The mentioned three brands appear to 
be the most trusted and popular ones 
for the Russians, and show the highest 
confidence index among the Russian 
leading banking sector.  
 
Research Holding Romir has 
examined the perceptions of more 
than 120 companies operating in 
various fields of production of goods 
and services. The outcomes thereof 
have been used to determine the index 
of visibility (what proportion of the 
population knows the brand) and 
confidence among the Russian people.  
Studies  have  shown  that  the  three  

 

The value of the financial 
services of the Russian Post, to 
be passed to the future Post 
Bank, is RUB 100 billion (USD 
3 billion).  
 
The assessment has been made 
by KMPG, says Interfax.   

As reported by Kommersant, according to the audit, those services 
are assessed within the span of 91 – 108 billion RUB. 80 – 96 billion 
is the share of money transfers ant acceptance of payments, and 11 
– 12 billion of other financial services. In 2009 these two activities 
secured 13% of the annual income of the Russian Post, or about 14 
billion RUB.  
 
To remind, the PostBank is conceived to be created on the basis of 
Svyazbank, which undergoes financial rehabilitation performed by 
Vnesheconombank (VEB). In Dec 2009, the supervisory board of 
VEB adpoted a decision of forming a PostBank, based on the input 
of Russian Post and a partner bank. At the moment, the 
competitors to fulfill the position of the partner bank include 
Nomos Bank and Russian Standard Bank. PostBank will offer a 
range of financial services, including those which are today 
performed by the Post. In exchange for passing those services to 
PostBank, Russian Post will receive compensation. 
 
Russian Post has sent the results of the assessment to the Federal 
Agency of Communications of Russian Federation, expressing a 
negative view on the calculation of reimbursement for financial 
services, carried out by Vnesheconmbank (VEB), whose assessment 
was 1, 4 billion RUB annually. The assessment had been made by 
the processing company of Svyazbank, partly servicing the 
settlements on electronic money transfers of the Post.  
 
Neither is the Russian post satisfied with the reimbursement 
schemes of the two applicant partner banks - Nomos Bank and 
Russian Standard Bank. 
In the meantime, Russian TCS bank has been utilizing the vast 
network of Russian Post to increase its outreach to the clients. The 
bank initiated a pilot project to be carried out in 4 thousand post 
offices (approximately 10% of the total network) in 16 regions. 



 

   
 
most "popular" brands include Post of Russia, Sberbank and MTS. The second triple of confidence includes 
MegaFon, Aeroflot and Euroset, followed then by Beeline, The Messenger and Rostelecom. 
 
In general, the banking sector of Russia enjoys the highest index of confidence ranking Sberbank as the first 
and Rosbank URALSIB Bank as the second bank in the country. 
 
All the indicated companies operate in the market for a long time and enjoy the trust and confidence of their 
consumers. 

 
RBK daily, December 9, 2010 

 

 

 
Bank of the Year 2010 
 
A 73% rise in net profits with a global financial crisis in full swing is no 
mean achievement, but Kiwibank achieved just that last year. Kiwibank 
has in fact demonstrated remarkable growth since its inception. 
The bank has embarked on a number of acquisitions and has been a 
major bond issuer, along with a share offer in Kiwi Capital Securities. 
Kiwibank has set up new products and services in wealth management, 
savings, term deposits and funds. 
"The main challenges for Kiwibank were a very tough economic market 
and very strong competition in the domestic retail deposit market," says 
chief executive officer Paul Brock. 

 

"This not only affected the amount of funds deposited with the bank, but impacted on the margin between 
borrowing and lending. However, the bank's performance was solid and consistent over the 2009/10 year, 
and Kiwibank emerged from the world recession in strong shape. We are on track to increase profit over the 
coming year." 
 
Mr. Brock says the bank's main successes were increasing loans and advances by 23% from $8.5bn to $10.4bn 
and increasing retail deposits by 3% from $6.7bn to $6.9bn. 
 
"This year, our plans include further growth, including launching our own insurance business, developing the 
profile of our superannuation scheme, increasing the momentum in building our business-banking client 
base, launching a no-interest micro-lending scheme, as well as our ongoing lobbying for changes in the 
banking market," he says.  
 
"Our recent lobbying has included advocating the portability of bank account numbers, so that when 
customers switch banks, they can take their account numbers with them." 
 

The Banker, December 12, 2010 
 
 
 



Postova Banka’s recent improvements- Bank of the Year 2010 
 
Postova Banka is not one of Slovakia's top-tier banks, but it has certainly 
enjoyed the most dramatically improved performance over the past 18 
months. In December 2007,  
 
Istrokapital, a private equity fund with experience in central and eastern 
Europe, upped its existing majority stake in Postova Banka to more than 
93%, intensifying its turnaround strategy for the bank. 
  
For 2009, the bank's profits leapt by 143% despite the economic slowdown, and it achieved the fourth largest 
profits in Slovakia, punching well above its asset base. Those assets continued to rise rapidly, by 35%, 
alongside a 34% increase in deposits, with a 6.5% growth in overall customer numbers, as the bank's 
partnership with the Slovak postal service continues to reap rewards. 
 

 

 
"The source of our success lies in our products and services, for which our 
philosophy is to be simple, clear and available for all clients in the broad 
mass market. It was a year when we came to the market with unbeatable 
deposit products, which brought us the largest increase in customer funds in 
the history of the bank," says Postova Banka's chairman, Marek Tarda. 
 
The deposit product was an unlimited term deposit, which combined a 
guaranteed interest rate of 2.5% with the ability to withdraw money without 
paying a penalty in lost interest. There was no competition in the market for 
this product at the time it was launched. 
 

"Our goal in the coming years will be to enter the top five largest banks in Slovakia and become a leader in 
retail banking. We see great opportunity in the fulfillment of these resolutions in the use of our strategic 
partnership with the Slovak Post, thanks to which we are close to all clients in every region, in every city," 
says Mr Tarda. 

The Banker, December 3, 2010  
 
 

 

 

Ukrposhta justifies the trust of consumers 
 
Ukrposhta has been ranked as the ninth best company 
ahead of such national companies as Roche, Kyivstar, 
Privatbank, MTS, Nemiroff, Khortytsya, Sandora and 
Nestle.  
 
Research conducted in October 2010 point out 24 
Ukrainian companies, recognized as the best known and 
reputable.   

 
The main criteria for selection of companies were the level of gross profit and confidence among society. 
 

The Banker, December 9, 2010 
 
 
 



 
 
 
 

Official Presentation  
Postal Bank System in Azerbaijan  

 
On December 1, 2010 Baku hosted 
an official presentation of the system 
of postal banks of Azerbaijan, created 
within World Bank’s project Financial 
Services Development Project 
(FSDP). 
 
The Ministry of Communications & 
Information Technologies of 
Azerbaijan reports that Azerpoct Ltd 
completed FSDP realized within the 
agreement signed in 2005 between the 
Government of Azerbaijan and the 
WB.  
 
On the basis of the license issued by 
the Central Bank since 14 April 2010 
Azerpoct’s postal offices can render 
financial services. 
 
Given the pilot nature of the ongoing 
collaboration with the World Bank 
project, as well as the special 
importance of financial services in 
postal sphere, an official presentation 
of the project with representatives of 
international organizations was 
organized on 1 December 2010. 
 
The event, in particular, is expected to 
involve the governing officials of the 
Universal Postal Union, experts of 
the World Bank, and a number of 
other organizations.  

Today Azerpoct provides 
services on opening and 
management with postal 
account, issue of debit cards, 
currency exchange operations 
and collection of cash and other 
valuable resources.  
 

 

and increase of profitability 
According to Communications 
Ministry’s experts, since 2011 
annual profits will rise by 20%.  
 
The branches of Azerpoct, national 
postal operator of Azerbaijan, will 
start since next year rendering two 
new financial services 
 
Novruz Mammadov, the head of 
the Postal Office of the Ministry of 
Communications & Information 
Technologies of Azerbaijan, said 
that since 2011 Azerpoct Ltd 
would start rendering micro-
crediting services. 
 
"To this end, we expect to sign an 
agency agreement with one of the 
rating banks in Azerbaijan.  
 
At primary stage we intend to grant 
microloans in small amounts of 
300 up to 5,000 AZM", 
Mammadov said (1 USD = 
4606.5000 AZM). 
 
To remind, the FSDP total cost is 
$17.75 million, including $12.25 
million allocated by the WB and 
$5.5 million by the MCIT. 
 

 
Fineko/abc. November 30, 2010 

In the opinion of experts, within 
the next three years Azerpoct 
will be able to cover 20-25% of 
the financial services market. 
Fees for banking and financial 
services of Azerpoct will be 
below than market rates. It is 
predicted that in the near future 
60% of Azerpoct’s income will 
be provided due to banking 
services.  
 
Azerpoct’s strategy for 2009-11 
says of introduction of new 
financial  and  banking  services. 

 
 
 
 
 
 
 



Azerpoct to assist RCC countries with 
improving postal system 
 

"Experience shows that the major users of postal 
financial services are the villagers, and that is why 
payback of these services is almost instantaneous, 
as in most cases these services are not available in 
rural areas," the expert emphasized. 
RCC expressed hope that Azerpoct will assist in 
building similar postal systems to the Council of the 
Operators, the RCC Postal Communications 
Commission, and the Council of Heads of Postal 
Administrations in the countries of the regional 
cooperation in the field of communications. 
 

Fineko/abc. December 01, 2010 

 

The Regional Commonwealth 
of Communications hopes for 
assistance of Azerbaijan’s 
Azerpoct in improvement of 
RCC participating countries’ 
postal systems. 

RCC general director Nureddine Mukhitdinov says 
that the Government of Azerbaijan has provided 
tremendous support to realization of Financial Service 
Development Project. 
 

Portuguese Post expects to attract savings of 1 000 million Euros by the end of 2010 
 

 

By the end of the year, total savings attracted by the Portuguese 
Post (CTT Correios de Portugal), will have reached the level of 1 
billion Euros, which is about 30 percent above the volume of 
2009. According to Correios, as of September 2010, Portuguese 
households have allocated 755.287 million Euros in the financial 
products of Portuguese Post, which is around 217 million more 
against the same period of the previous year.  
 
Portuguese Post believes the growth pace will stay the same this 
year.  Today, the number of users of financial services of 
Portuguese post is around 700 thousand.  
 

In a single day of the 2nd of November, volume of financial services acquired was 11, 12 million Euros, a sum 
of 852 insurance policies, partly designed for the World Savings Day of 31 October.   
 

Aram Gareginyan, November 28, 2010 

 
 

La Banque Postale commenced bond emission of 750 million Euros 
 
French Postal Bank has started its bond emission of 750 million Euros. This is the first 
Tier II capital obligation emission since Nov 2006, when the amount of the emission was 
500 million Euros.     

The bonds have a fixed rate of 4,375% and 10 years maturity. To arrange the emission, La Banque Postale has 
chosen Societe Generale, Credit Suisse, HSBC and Natixis. The goal of the emission, as reported by the 
Postal bank, is the optimization of the balance sheet, particularly the ratio of the Tier I capital.  
 
Today, La Banque Postale is rated A+ by Standard and Poor’s and AA- by Fitch.  The bank has about 11,3 
million current accounts, 9,9 million of active clients, among which 480 thousand corporate customers, and 
more than 5 300 ATMs in France.  

Aram Gareginyan, November 30, 2010 
 



Postal firms $ Mobile phones  
 
Price wars in the mobile telephony market have been a 
boon to consumers, resulting in reduced calling rates. 
But for postal corporations in East Africa, the wars 
have been costly to their core business. 
 
For many years, government-owned mail companies in 
the region have kept the population in touch through 
delivery of letters. They have also made huge profits in 
the process. 
 
But all that has since changed. Instant messaging, e-
mail, coupled with the slashing of call rates and mobile 
phone prices, have left letter-writing looking quaint 
and outdated. 
 
“Social mail in Kenya, for example, has been declining 
over the past seven years at an average rate of 13 per 
cent due technological developments.  
 
“Communication has shifted to e-mail, telephone and 
SMS,” says Enock Kinara, the Postal Corporation of 
Kenya (PCK) general manager in charge of the 
Nairobi Postal Strategy.          
 
In fact, the postal business in the region has been 
limping along, under attack from several quarters.  
 
Basic operations have become even more difficult with 
the licensing of more mobile telephone operators. 
 
Internationally, the demand for deliveries has also 
been further affected by environmentalists, who 
consider “snail mail” a waste of paper. 
Kenya is one of the countries that have been hit hard. 
 
The average number of letters posted per inhabitant 
per year, for example, has been declining over the 
years, due to what PCK refers to as “demographic 
dynamics”. 
 
In 2005, the average was 2.9 letters, but this declined 
four years later to 2.4, representing a fall of 17.2 per 
cent. There are fears this number will reduce further as 
the battle for control of the mobile telephone sector 
shows no sign of ending. 
 
To reverse the trend, the postal corporations in the 
five member countries are lobbing for more say in 
decision making processes 

 
 
They want their concerns addressed through the 
Postal Technical Committee at the EAC Secretariat 
and the East African Communications 
Organizations (EACO), the umbrella body that 
coordinates joint works in the communications 
industry. 
 
“It is expected that EACO will be considered and 
admitted as a specialized agency of the community 
soon,” says Dr Kinara. 
 
Burundi and Rwanda are the new members of 
EACO, a move welcomed by experts in the mail 
industry. 
 
Dr Kinara says it is important to strengthen the 
presence of postal corporations at the EAC as this 
will give the organizations an opportunity to come 
up with more regional initiatives on mail business at 
an affordable price. 
 
“Kenya, for example, is a signatory of the Universal 
Service Obligation Convention. It is, therefore, the 
duty of the government to protect this human right 
by ensuring provision of affordable prices,” he 
adds. 
 
Like in other countries, the postage fee that PCK 
can charge is regulated, and currently stands at KSH 
25 (about $0.4) for regular mail. 
 
To stem competition, the corporations have 
consolidated the region’s sea mail at Mombasa and 
Dar es Salaam to facilitate faster filling of mail 
containers at both ports. 
 
 

Jeff  Otteno, December 6 201 

 



 

 

No to 'PostBank', says Aussie John  
 
"AUSSIE" John Symond – the man who broke the stranglehold of the 
major banks over the home loan market in the 1990s – has rejected the 
creation of a state-owned lender as a way to undermine the big four's 
domination of the mortgage sector. Mr. Symond, who still chairs the 
mortgage broker that is now part-owned by the Commonwealth Bank, 
has told a Senate inquiry into the banking sector that a government-
backed institution, such as Australia Post, would not create greater 
home loan competition 

 
Some proponents have claimed that a "PostBank", like the New Zealand government-run Kiwibank, would 
be the best vehicle to take on the big four. 
 
Mr. Symond believes that there is no rational reason for governments to run a banking business and the risk 
of banking failure places a potential charge on taxpayers.  
 
His intervention came as the Reserve Bank in its submission to the same inquiry poured scorn on the major 
banks' claim that a rise in their funding costs has forced lenders to raise home loan interest rates in excess of 
official rises. 
 
Such moves prompted the calls for an official investigation into the banks' grip on the home loan market and 
the need for new lenders to challenge their power. 
 
However, Mr. Symond has also argued that it would be best for the federal government to continue, and even 
increase, its $16 billion support for the residential mortgages securities market (RMBS) to do just that. 
 
The development of the RMBS market 20 years ago helped lenders such as Aussie, Wizard and RAMS to 
provide competitively priced home loans thanks to the provision of cheap debt. Those lenders, in turn, 
packaged their mortgages to sell on to investors via the RMBS market, and then used the new funding to 
provide additional finance to home-owners. 
 
Nevertheless, the global financial crisis brought down that era of credit recycling, as the price of debt soared 
when international securitization markets like the RMBS were undone by toxic subprime mortgage loans. 
 
The Australian government began pumping money into the domestic RMBS sector two years ago as part of 
its support for the crisis-hit financial sector. However, that has not stopped the big banks taking a near-90 per 
cent share of the new mortgage market. 
 
The Senate inquiry is looking at ways of introducing more competition into the sector, a move that Mr. 
Symonds supports as long as it does not lead to greater regulation. 
 
Such efforts could include pumping more liquidity into the RMBS market by allowing the securities to be 
classified as "liquid assets", and more generous tax breaks to boost the pool of savings that could be tapped 
as new finance. 
 

Danny John December 1, 2010 
 

 

Bankers beware: fifth pillar on its way  
 
WAYNE SWAN is poised to unveil controversial measures to 



 

create a fifth pillar of the banking system using the muscle of the 
$73 billion credit union and building society industry. It is a move 
that would create a new force in banking and put downward 
pressure on home lending rates. 
 
The Treasurer's plan would address rising pressure on the 
government to rein in the big four banks following their super-sized 
interest rate increases last month. 

 
The moves are expected to target the cost of funding, including reopening the government guarantee scheme 
on a limited basis to the credit unions, building societies and regional banks. 
 
Money would be injected into the securitization market to allow non-bank lenders to raise funds at a similar 
cost to large banks. 
 
The proposals are expected to fall short of establishing Australia Post as a stand-alone bank, after resistance 
from the postal service and the Treasury over the high costs involved. 
 
Instead, it will expand the post office branch network by including the 112 credit unions and building 
societies. 
 
The proposals are expected to provoke a strong backlash from the banks, which will be allowed a short 
period to make submissions before the government makes the changes this month. The shake-up comes as 
credit unions and building societies join forces in a marketing push that aims to double their share of the 
mortgage market to 20 per cent. 
 
''If we got 20 per cent of the home-lending market you would see a more competitive market and the banks 
would see their margins eaten away,'' Louise Petschler, chief executive of the credit union lobby group 
Abacus, said. 
 
A senior banking executive with knowledge of the process added that the creation of a fifth pillar was well 
advanced.  
 
''We are the third-largest credit union system in the world and we are in a great position to go up a notch,'' 
she said. 
 
Members of 80 credit unions can already bank at Australia Post, however this involves a fee. 
 

 

The chief executive of the Bank of Queensland, David Liddy, said competition hinged on 
access to funding, although this had become more difficult since the global financial crisis. 
 
''If the government is genuine in its intention to reinvigorate competition … the most 
effective and sustainable way to do so is to focus on reducing funding costs, and re-
establishing a level playing field in terms of funding,'' he said in a submission to the Senate 
banking inquiry. 

Adele Ferguson and Eric Johnston  
December 2, 2010 

 

 

Intrum Justitia  
Enters strategic partnership with Swiss Post  
 



 
 

 
Factoring Plus will help strengthen 
PostFinance's position as the number one 
payment services provider in Switzerland” 
 

 

 
Swiss Post, via its subsidiary PostFinance, has 
established a company that will offer Swiss 
enterprises a new product that includes accounts 
receivables management, Prefinancing and payment 
guarantee. The product, “Factoring Plus” is new to 
the Swiss market and is available from the beginning 
of 2011. Intrum Justitia is partnering with 
PostFinance and will be providing credit worthiness 
checks and payment guarantee.  
 
The new subsidiary, Debtors Service Ltd, will offer 
companies headquartered in Switzerland a new 
product combining accounts receivable management, 
preliminary financing and payment guarantees. 
Accounts receivable management includes 
creditworthiness check, accounting and reminders.  
 
Prefinancing means that business customers receive 
up to 90% of the invoice amount shortly after the 
invoice has been sent to their end customers. 
Payment guarantees preclude accounts receivable 
losses, i.e. losses arising from unpaid end customer 
invoices. “Factoring Plus combines payment 
transaction and corporate financing services. 
Factoring Plus will help strengthen PostFinance's 
position as the number one payment services 
provider in Switzerland,” says Beat Witschi, Head of 
Products at Post Finance Intrum Justitias will take 
responsibility for providing credit worthiness checks 
and payment guarantee to the clients of Debtors 
Service Ltd. “Payment guarantee is a concept that we 
have offered clients in Switzerland for many years, 
however, not as a part of a larger concept like 
Factoring Plus.  
 

By having a partner like Intrum Justitia to guarantee 
the money, the client will decrease its financial risk 
and improve cash-flow, highly important for many 
companies. I am very proud to be able to enter this 
partnership agreement with Swiss Post”, says 
Thomas Hutter, Regional Managing Director of 
Intrum Justitia Central Europe.   
Factoring Plus is particularly well suited to online 
shops and companies which offer invoicing services 
and want immediate access to outstanding liquidity. 
Examples include telecoms providers, water and 
electricity companies, and Swiss SMEs from various 
industries 
 
Intrum Justitia is providing a wide variety of value-
added services within credit management and 
financial services. Years of experience within credit 
management has enabled us to compile extensive 
information about many markets in Europe and thus 
enabling us to offer innovative services like payment 
guarantee. The new partnership with PostFinance is a 
great example of that.”, says Lars Wollung, President 
and CEO of Intrum Justitia.  
 
Intrum Justitia is Europe’s leading Credit 
Management Services (CMS) group and offers 
services designed to measurably improve clients’ cash 
flows and long-term profitability. Intrum Justitia was 
founded in 1923, has around 3,100 employees in 22 
countries and revenues of approximately SEK 4.1 
billion in 2009. Intrum Justitia AB is listed on 
NASDAQ OMX Stockholm since 2002.  
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Indian Postal Service  
To offer e-stamps, plans to upgrade IT infrastructure 
 
The Indian postal service that has been backbone of communication in this huge 
country is now preparing itself to embrace technology. The department is 
planning to offer e-stamps and upgrade their IT infrastructure. For the IT 
infrastructure upgrade, the department has sanctioned around $223 Million (or 
1,000 INR). IT majors Capgemini, Wipro, TCS, Infosys, HCL, IBM and HP are 
in talks for this project which expected to be a two to three years contract. 
 

The project is part of the India Post 2012 plan and the department expects to increase efficiency in their HR, 
financial services, mail operations and postal insurance divisions. The Indian postal services have 155,015 
post offices across the country out of which 12,604 offices have been computerized. By 2012 the plan is to 
get all the offices equipped with computers and able to communicate with each other, which is not possible 
as of today. The Department of Post talking about the project said, “DoP is faced with twin challenges of 
increasing competition and continuing advances in communication technology, especially in mobile telephony 
and the internet. In order to provide the best-in-class customer service, deliver new services and improve 
operational efficiencies, DoP has undertaken an end-to-end IT modernization project to equip itself with 
requisite modern tools and technologies.” 
 
The other announcement from the Department of Post (DoP) is about offering e-stamps to replace the paper 
stamps. US firm Accenture has been roped in for the project which according to an official should replace 
paper postage stamps within two years. The two main benefits of e-stamps are: 
 
1. Reduce the rampant losses incurred due to stamp forgery by cutting printing costs, 
2. Making it easier for users to get the stamps. 
 
Based on numbers shared by the department, there was close to $136 Million (606 INR) worth of stamps sold 
in 2008-09 and a loss of $811 Million (3,638 INR) was reported with a 34% jump in expenditure. Both these 
projects undertaken by the department are refreshing and amazing on parts of the bureaucrats involved. It 
was a pleasant surprise to see DoP having twitter presence too. 
 

 
Manan Kakkar, December 7, 2010 
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